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WE, THE MINISTERS AND REPRESENTATIVES of Argentina, Australia, Austria,
Belgium, Bulgaria, Canada, Chile, Colombia, Costa Rica, Croatia, Czechia,
Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Iceland,
Ireland, Israel, Italy, Japan, Korea, Latvia, Lithuania, Luxembourg, Mexico,
the Netherlands, New Zealand, Norway, Peru, Poland, Portugal, Romania,
Slovak Republic, Slovenia, Spain, Suriname, Sweden, Switzerland, Thailand,
Tirkiye, Ukraine, the United Kingdom, the United States, and the European
Union, in the context of the first-ever meeting of the Committee on
Consumer Policy (CCP) at Ministerial level, at the OECD headquarters in
Paris on 8-9 October 2024, chaired by Australia, that discussed the centrality
of consumers in the digital and green transitions:

WE ACKNOWLEDGE the important role of the CCP and its Working Party on
Consumer Product Safety (WPCPS), as fora to convene consumer
policymakers, authorities and other key stakeholders to address consumer
and product safety issues, building on policy analysis and empirical research.

WE RECALL the statements of the OECD Council condemning the aggression
by Russia against Ukraine in the strongest possible terms as a clear violation
of international law and a serious threat to the rules-based international
order; and RECALL the United Nations General Assembly Resolution
A/RES/ES-11/1.

WE RECALL the OECD 60th Vision Statement “Trust in Global Co-operation —
The Vision for the OECD for the Next Decade” which reasserts the OECD'’s
core values, reaffirms its founding goals and provides that the OECD will
advance responses to the challenges of digitalisation and will work towards
strong, sustainable, green, inclusive and resilient growth.

WE RECOGNISE that:

* consumers are at the centre of the global economy - their spending
accounts for around 60% of gross domestic product across OECD
countries, and every day their transactions number in the hundreds of
billions, which drive economic growth and support businesses and the
livelihoods of workers;

* in well-functioning markets, consumers have the power to collectively
influence business conduct;
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digital markets can benefit consumers through easy access to goods,
services, and information, but there is a growing awareness that many of
these markets are not functioning in ways that allow consumers to realise
their full benefits;

digital business models and technologies create a range of significant, and
often obscured, risks and harms to consumers that can undermine
consumer choice, trust and safety, and force honest businesses to
compete on an uneven playing field;

evidence indicates that many consumers globally would like to make more
sustainable choices to mitigate the pace and gravity of climate change,
depletion of natural resources, biodiversity loss, pollution and other
environmental harms, but often face a number of obstacles that prevent
them from acting on their preferences, undermine consumer choice and
trust, and force honest businesses to compete on an uneven playing field:

robust consumer policy and enforcement play a critical role in protecting
consumers from harms and empowering them to make informed decisions:;

policy and empirical research can enrich our understanding of consumer
behaviour, as well as business practices and their effects on consumer
understanding, attitudes and behaviours, and allow for evidence-based and
effective policy:

consumer policy and empirical research may be relevant to other policy
areas in which consumers play a role, including competition, privacy,
digital, environmental and gender policy, as well as the protection of
people at high risk of harm;

there are significant interlinkages between the digital and green
transitions, including in how consumers access information, goods and
services, and through the environmental footprint of e-commerce.

WE EMPHASISE that:

consumer well-being should be a priority for businesses and for
government policy;

failure to strengthen consumer protection and empowerment will lead to
further harm to consumers and risks harm to markets, society and the
environment,
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decisive action is needed to mitigate the risks and capture the
opportunities consumers face in digital markets and the markets for goods
and services with environmental impacts, through whole-of-government
and multi-disciplinary policy and enforcement approaches:

the global and interconnected nature of such issues requires international
co-operation, which the OECD, particularly through the CCP, is well
placed to support, in collaboration with partner economies,
intergovernmental organisations and other stakeholders, building on shared
values.

Protecting and empowering consumers in the digital transition

WE RECOGNISE that:

well-functioning digital markets can provide consumers, where they have
the necessary skills and access, with greater choice and more complete
information to make informed decisions, and new technologies hold the
promise of improving consumers’ lives;

digital business models and technologies, however, can create and
exacerbate information and structural power asymmetries, which facilitate
business practices that can harm, mislead and exploit consumers and by
doing so, weaken consumer choice and trust in markets;

among the risks that consumers face as they navigate digital markets are:
manipulative, coercive, deceptive, or addictive online design techniques;
fake reviews; exploitative personalisation: pervasive and extensive data
collection, tracking and sharing:; the exploitation of behavioural biases
and information  asymmetries;  algorithmic  discrimination;  fraud:
sophisticated scams; counterfeit goods: and access to unsafe products;

all consumers may at times be targeted by these practices, and some,
such as children (including teenagers) and older consumers face particular
risks online;

the consequences of these practices are serious and far-reaching, resulting
in substantial and wide-ranging consumer harm, including direct financial
loss, erosion of privacy and physical and psychological harm, including
addiction;

a strong and effective consumer policy environment can enable consumers
to have trust when engaging with digital businesses and technologies.

1432
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WE COMMIT to strengthening our efforts to:

* identify and take action against ongoing and emerging consumer harms in
digital markets;

* encourage businesses in digital markets to pay due regard to the interests
of consumers and act in accordance with fair business, advertising and
marketing practices, as well as the general principle of good faith;

* protect and empower all consumers, including those who may be
particularly at risk of harm, whether because of age, gender, skills,
income, health, disability, ethnicity, cultural background, digital literacy or
other factors.

WE CALL on the OECD, through the CCP, and in collaboration with other
relevant OECD bodies and international fora, to:

* significantly enhance our evidence base and understanding of how digital
business models, technologies and practices benefit consumers or create
or exacerbate consumer risks and harms, and identify policies that protect
and empower consumers in digital markets;

* update the 2016 Recommendation on Consumer Protection in E-commerce
[OECD/LEGAL/0422] to address existing and emerging consumer risks and

harms in the digital transition.

Protecting and empowering consumers in the green transition

WE RECOGNISE that:

* evidence indicates many consumers globally are concerned about climate
change and the environment, and that these concerns can be important
to consumer decisions;

* in well-functioning markets, these consumers have the potential to
incentivise businesses to provide more sustainable and safe goods and
services, including through innovative business models and digital tools, to
help shift market offerings towards more sustainable choices;

* consumers with access to «clear, accurate and easy-to-understand
information and protected from misleading and unfair practices are better
able to consider the environmental and climate impact of their decisions;
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e consumers, however, often lack access to such information or are faced
with confusing, misleading, deceptive or unsubstantiated environmental
and climate claims, which can also undermine consumer trust and
competition;

* other consumer protection issues, including product labelling, second-hand
product sales and rentals, shared services, product repair, product
warranties, and business liability, can also affect the ability of consumers
to act on their environmental concerns in marketplace transactions;

* there are other obstacles consumers face when looking to reduce their
environmental impact, and addressing them can require the engagement
of several policy areas, including but not limited to consumer policy:

* other policy areas can play an important role in addressing obstacles to
sustainable consumption that impact all consumers;

* insights into consumer understanding of environmental claims and possible
obstacles to sustainable consumption can serve as a foundation for
evidence-based policy measures, whether in the field of consumer policy
or other policy areas.

WE COMMIT to:

* strengthening consumer protection from misleading, deceptive, and
unsubstantiated environmental claims, which thereby also levels the
playing field for honest businesses and fosters business incentives to
provide more sustainable options;

* empowering consumers by improving their access, including in marketing
and through labels, to clear, accurate and easy-to-understand information
about the environmental impact of goods and services;

* examining how consumer policy can support consumers ability to choose
more sustainable goods and services and to safely and easily repair, reuse,
repurpose, share, lease, recycle, and sustainably dispose of products or
otherwise reduce their environmental footprint, as they desire.

WE CALL on the OECD, through the CCP, and in collaboration with other
relevant OECD bodies and international fora, to:

* examine how consumer policy can help those consumers who want to
reduce their environmental footprint to do so;
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* continue empirical work to better understand the factors affecting
consumers marketplace decision-making, in particular their understanding
of environmental information and claims and of the environmental impact
of their choices;

* consider policy recommendations, in particular to address how consumer
protection authorities can work together towards effective enforcement on
environmental claims.

Addressing new consumer product safety risks in a fast-evolving and global
marketplace

WE WELCOME the OECD’s continuing coordination of global awareness
campaigns on product safety, including the launch at this Ministerial Meeting
of the 2024 Campaign on Lithium-ion Battery Safety.

WE RECOGNISE that:

* consumers increasingly buy goods and services in a complex digital and
global marketplace, where unsafe products are readily available for sale;

* information about their safety when used, reused, remanufactured,
refurbished, made from recycled content or disposed of is not equally
available to consumers and businesses;

* digital and other new and innovative technologies can reduce and address
consumer product safety risks, including through earlier identification of
hazards, remote product repair and upgrades, better traceability and
swifter and more effective product recalls:

* the incorporation of digital or other new technologies in consumer
products, however, may pose novel product safety risks, which can also
impact mental health and child development;

* digital business models, such as online marketplaces, combined with
global supply chains, have enabled delivery (including direct delivery) to
consumers of unsafe products, without sufficient accountability throughout
the supply chain;

* circular business models may also pose new risks, such as insufficient
oversight of second-hand or refurbished products, underlining the need
for product safety over the lifecycle of the product and clear supply chain
accountability;
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* unsafe products cause substantial harm to consumers, including death,
injury or illness and potential impacts on mental health, and financial
costs, as well as significant costs to economies;

* there is a growing need for international cooperation to establish and
enforce product safety frameworks to reduce the risk of unsafe products
reaching consumers;

* educating consumers about product safety and their rights can empower
them to choose safer products.

WE COMMIT to:

* working together, including through the CCP and its WPCPS, towards
improving consumer product safety policy frameworks globally;

* ensuring consumer product safety policy frameworks can effectively
address persistent and emerging consumer product safety risks, and that
businesses, in particular online marketplaces, take proactive steps in
addressing these risks;

» effectively enforcing consumer product safety legal obligations on
businesses;

* working to ensure online marketplaces take responsibility for the safety of
the products listed on their sites, swiftly remove unsafe products when
they are identified, and prevent the same or similarly unsafe products
from being listed;

* reinforcing regulatory authorities’ ability to monitor, assess and address
current and emerging risks to consumer health and safety.

WE CALL on the OECD, through the CCP, and in collaboration with other
relevant OECD bodies and international fora, to:

* identify consumer product safety opportunities and challenges, including
the safe design of sustainable products, and promote the adaptation of
risk assessment methodologies, in light of issues related to online sales,
digital technologies in products, as well as circular business models and
the broader green transition;

* draw on behavioural insights and empirical evidence to deepen
understanding of consumer use of unsafe products and ways to foster
their engagement in product recalls;
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* support the development of robust policies, laws, standards, enforcement
tools and other initiatives such as voluntary business commitments
(“pledges”), to address consumer product safety challenges, taking into
account impacts on different consumer groups;

* enhance and broaden usage of existing international co-operation and
information sharing tools, such as the OECD GlobalRecalls portal, and
develop new tools as necessary.

Working together, across borders and policy areas to protect and empower
consumers

WE WELCOME the launch of a Global Forum on Consumer Policy as an
inclusive network to discuss consumer issues, behavioural insights, technology
and market trends, and emerging policy and empirical consumer research
with academia, civil society (in particular, consumer organisations),
businesses and other stakeholders (including Business at OECD and the Trade
Union Advisory Committee to the OECD).

WE RECOGNISE that:

* in light of the increasing intersections between consumer policy and other
policy areas such as competition, digital, privacy, environmental, energy,
health, finance, trade, transport, and gender policy, as well as the
protection of people at high risk of harm, multidisciplinary policy and
enforcement approaches incorporating behavioural insights can be
beneficial;

* with global supply chains and increasing cross-border consumer
transactions and data sharing, accelerated by digital markets, effective
international consumer policy and enforcement co-operation is critical to
consumer protection, redress, empowerment, confidence in the safety of
products, and trust in global markets and trade;

* co-operating and exchanging experiences and expertise with counterparts,
including through participation at the OECD and developing and
implementing OECD standards and tools, have led to more -effective
consumer policy and enforcement at national, regional and global levels;

* collaboration of all stakeholders, including policy makers, enforcers and
their networks, civil society (in particular, consumer organisations),
businesses and academia, can strengthen the impact of consumer
protection and empowerment;
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* by contributing to well-functioning markets and trust in products across
all regions, including in emerging and developing economies, consumer
policy can support economic growth and development.

WE COMMIT to:

* strengthening consumer policy and enforcement co-operation globally,
including by sharing best practices, exchanging information, and
enhancing cross-border investigatory and enforcement activities, and
fostering access to cross-border dispute resolution and redress for
consumers;

* deepening collaboration with civil society (in particular, consumer
organisations), businesses and academia to support evidence-based
consumer policies;

* enhancing co-operation with other policy areas to develop
whole-of-government approaches to current and emerging consumer
policy and product safety issues.

WE CALL on the OECD, through the CCP, and in collaboration with other
relevant OECD bodies, enforcement networks and international fora, to:

* foster policy and enforcement co-operation and exchange of best
practices and experiences across countries to address shared opportunities
and challenges, including through the Global Forum on Consumer Policy:

* deepen understanding of the intersection of consumer policy and other
policy areas to address issues in cross-cutting topics involving consumer
protection and empowerment;

* strengthen dialogue with emerging and developing economies to foster
robust and inclusive consumer policies that support sustainable growth
and economic development.

Strengthening the evidence base of consumer policy and the effectiveness of
enforcement

WE RECOGNISE that:

* the increasing complexity of markets demands that consumer policy
measures be evidence-based and regularly reviewed to ensure they reflect
new circumstances and evidence:;




H18] OECD AH[Xt Mo £ ON| LU AAHH

29

* gathering socio-economic and demographic disaggregated data, including
by gender and age, has the potential to inform the design of a more
equitable and inclusive consumer policy;

* information disclosure and transparency measures may in some instances
be insufficient alone to protect consumers;

* consumer protection enforcers may not be able to fully address current
challenges with existing tools and powers to curb prohibited conduct;

* the OECD, through its wide geographic coverage, reach across policy
areas, and the CCP’s consumer policy expertise, is well placed to deliver
and act as a locus for consumer policy and empirical research to support
national, regional and global consumer policy efforts.

WE COMMIT to:

* strengthening the evidence base for consumer policy and enforcement, by
deepening understanding of consumer behaviour and business practices,
drawing on behavioural insights and empirical research;

* strengthening the tools and powers available to relevant enforcers to take
effective action.

WE CALL on the OECD, through the CCP and in collaboration with other
relevant OECD bodies, enforcement networks and international fora, to:

* expand its cross-country policy and empirical research, taking into
account behavioural insights;

* undertake work to improve gender-disaggregated data, identify knowledge
gaps, and address gender issues in consumer policy;

* act as a locus to discuss and promote policy and empirical consumer
research through the Global Forum on Consumer Policy;

* update the 2014 OECD Recommendation on Consumer Policy Decision
Making [OECD/LEGAL/0403], taking into account the CCP’s policy and
empirical research, to reflect new methodologies and technologies for
effective consumer policy and enforcement.




2. AH|X E2F|0] AAH2(22)

SF= 20249 10¥ 8YFE 9U7HA] 2] OECD EFolM o5& Jg=o=z 7zd
AT 2ol BRI US|(CCP) Ao FJoloflA AHA F49] HAE 9 =4
Aol tfste] =oJet of=dEy, o5, eAEgol, Wy, ErkEe}, iyt A,
ZEvlol, ZAEE7E AZobEjor, AH, dute, oAEuYol, WL, AFPA =,
a8, J7HE], otoletE, ofdWE, oAk, ojgEol, d&E, HitHl=, 2HEH|o},

Foflol, SAIF =4, WAL, HiddE, RAHE, ado], HF, EFUE, Z=2Fgd
SEzH7|oF, S=HYol, AHQ, A9d, A94A, H=, FE7]4, fAelu, I,
U=, FEATe FHI HEAEEA,

L 4vA P PARISH, IR, ofef FR olsidAL Bol A Bajm 4
A7E Fzoz szt 9 AEAW BA FolAel CCPot 1 AF3lo]

Alote] -Fztolu} HFo] wgulst FAH utolz} 12 7|k A A A
St EUL 7P ATt Qo] HEsl= OECD oA S Al7]sha,
AZ3)299t A/RES/ES-11/1L E3F Ab7|3H

9L OECDY S7/HE AAWshy, ¥y 2EES AgAst, tdale] o
gt B2 Askste FAO] AYetn Asksate WA Helw EgHolm 5uY
e 98] wels AL WAIF OFCD B4 coFd uld Al rZ=d gelof

- kel o

471t

o ZHAR 2R ARG S0 k. AR %S OECD A B9k el
oF G0%E AAsh] aulato] A vj Sl Ao Dttt o]t ARG 79
s 7194e AAshe Z2Ae) AAS FAARIC

_,d
.
o
&

o AAs| 7|5k AOIA, AHAR= Jbdo R 71A3YH(business conduct)?l] FIFS

¢ UAE ABS Ash AU, AHo] thE A4 B olsh el ol
AT % dou, dAE A% Aght LuA7h e48 ololg de 4 At

Aoz AEsH Fethe l4o] e k.

o gAE BRYA Hd g 7]E2 SH[AA goftt Soisty & Ty gk
A D= oplsto] AHARY] ME, AlF], bHE Asfistar AJAgE 7ol BS54
479l % (uneven playing field)olAl FAE SHtof] == 3trt.

« ZAd mEE A AA thel Augl )%
99, ofef $AY wajo] suet Nzys A

&
=
r
N
&
kl
i
ox
e
%
[ O‘rr’
ox,
b
>,




H12] OECD AH|A} 2|0 FQ oM H AAY 31

TS o, BE A% I50] Wor= HIo] upef WA Sl AnAo] Mg
AEE Ase gAT 7o) BAT AW AoIq AAT Syl e S
o] Aofasle] 2wkt

- AW W A ATE AuA BE, HRUS Bn ago] aEae] ol EE,
W50 mXE Aol B 9o olaZ AT FA Jjuke AHHY ABL

o AR W A% ATt A4 B3, R we 34, gAY B4, 94 9 A
AA "o 19 (people at hlgh risk of harm) Eg A 5 Anjx9] dglo]

A3 B FAGATE [T 5 Urk

o OAE 9 A% M2 AHATE AE, Ak AuAo] Hdohs B, AxHEA#H
A= (environmental footprint) 52 FHOIA 1IUsH 45 AZd=o] Ut

o 2H9] AH(well-being)o] 71T HE HHo| QA&7 HojoF et

- 4ER BT 9 GRgslE gujsid] gow 4u Wzt Aseha AR, A,
#Aol MaE UL Sast Atk

¢+ UAE A, B4 9Tl Uk S L Aus AROIA A7t AEd 9
238 AT /19aS B WA, et A 43 0 gdo] A%e
gg Y5o| Washch

o ol A= WHAAIFCIA HE ddHol o] IAIEYe] HasS 1Y
OECD+, 53] CCPE Boto], EH=(partner economies), & 7t 7], ofE}
olsitAAtet FUsta] F52 7HAE BIFoR o] A5 x% s},

A" Azl AHIAF BT 9 dkr)s}

© B sl Y e HRW e U24e 28 g d pe
Az} Bk dgt AHE Agsle] AvAyl 23 YRS
& glow], A7|&e aulatel 42 ANT ZAol Sck

o I8y YAE vjzyAs nd 9 7je2 HJHL Fx& HH(structural power)S]
B ek Astste] 2MARE Sfeky Qwske AT 4 Qb HRUA
TS 25, o|=H AAFolA AB[Ae] Ayt A=E e A £ 5 O]‘:]'-




32

2AHITHE

0z

JH
o
0o

1432

: . CCPE S3fo], 1
Fgatol, T FT S ATt

2EA7E HAE AGS FASHEA AHsts Y8l 22279y -
=7 289 gl 7lE AR 37, ZFHA JlQlsKHexploitative
personalisation), X304 HFL R o|F0|Z|= Hlolg +=H-F4 3/, W& HE
92 FR ugfA kg darglEof 9t AFE(algorithmic discrimination), AHI,
A=A A}7](sophlst1cated scam), YFF, QFdoRR] k2 AlFol tigh A 5ol AUt

EE &HRPF fifz ot #3o] ®Ao] @ = 3lom, obe(Pad 29 H
AYA 5 AF AHRE 2Rl EEet Hdc’ﬂ A 5 Ao

. Aol W= 2sbE wig, gxE 2 A (digital
loz QI8 E3] o] Yol & AH|AE HIES RE AHIRE

2]x oje} T ORCD 7|7 ¥ =27} 7+ golX9t

HAY vzUA 59, 7%, Bgo) aulAel ool A YA, Fe auld
A St ARE S ol

SIS G s, CAE Aol AHAS HEel e s 4 A
RN

gRd Ao 71& 9 A4S AHR YT} Fofjof =]
AAAIAZY A8 B35 BT [OECD/LEGAL/0422]15 YHo|E 3ttt

= AgtojMo] AR BT 9 e}

S0 m=d A AA g2 4 rVFﬂJQfﬂii}@r BES AEfstH ol A=




H12] OECD AH|A} 2|0 FQ oM H AAY 33

o HAE9] 7|5che AOlA olEgt AHAES 7ol FAIFQl H2UA mEit
gxd T 52 &89 Hoh A&7bsstal PES Askel AuAE TFoteE
UL ATFozN AR AEo] Hh A&7hset AYAERE HSELEE sk o
71948 5 Ut

o HEstal Hgsi olsfelr] 4l FHO| JIT 4 A 2k 9 EFA AP R HE
Hodk= AR AFA19] o] e4dt 7190 mX= YFE Btk WHs| 1T 4
ek,

o ey AHAEE olefst ARe] F2eh] oFAY, ERAYAG QEsAL Y%
HolAU AFEA] e B U /T g A% Awslh ol g A}
ARe AN & Uk

+ AE 8™ (product labelling), $1 &2 wfj-AL(rental), FHAHL, AF
g, AE B, 7199 w38 5 oJe AvA BS 3R EAE A AHNA
AH[A7E 44 -] tisto] dFEohs sEo] TS HF S Stk

+ o] Mol Anxt A S Zold @ v HWSHe ot Fojacle] glon,
olZ slZsten AuAATE Est B0 HAGLo] Aok T,

+ APt 4lo] RS WE Lol GFE nIAS, olF Hdehe | o
S iﬂogoﬂo] %_Q_‘C:{]_— g5l 5 A& %q.

o h Taas a2

Fgol Higt &R olsiet A&Tkset 4H|o] FA A AFofale] Higt
g2 ABRPPAR oflet B JAGHol|AE S 7N FAade] Ediz A48T

+ QES JjghHeln PBEA e WY FHOoENH A4 BEE Zokstol
AT /14 A% BAT AAY Ae 2ANL /19 FI18 fustel mrt
A%7P5e AEAE AZFHEE gt

- uAR, el 52 B Asleh A9 BdE gyl et Wekstn g
olsfsl7] & Aol that A2 ALsto] AvAtelsre Fuacy

- &EAP} ATl we B A47Rsa Asiel AuAs desia, AR Qrdst
A 52, AR, THE BER AME, 25, flA(ease), AT, ALNsT WAl
H7stAY ofere] Ho R SAuARE Fols © AlAFEo] slojg & gl
ajole RASY,

©2)= OECD7}, CCPE Edlol, 1271 ofe} el OECD 713 ¢ 27} 7+ @ojAe}
Adslo]. theg e AL aFoit




34 2HIAE

0z

JH
O
i

1432

¢+ WPWARS Fo|uA e AU} o2 YT 5 ARS 2uAFHo] TolT 5
QlL Hlo}o T AB}
T ov= B

o AgelN anlze] AR GRS mAE 89, 53 84 AR 9 3] o
AuR oS, 2HE ApAle] AlEo] Be] mlA o
AshE AEATE AL,

wheA) Astste SR Agolde] Aze A ABHA JPL

()
R
oo

OECDA %) AB A AL AALE Ao e SHBHE AS AT

o AHRES EA% oAE 9 22 AolA Agje Aual] g Pl 9o,
olFet Al E HSHA ek 1f‘° A o = Sl

o AL S AN, ARY, B, ATE REOR A%, W7 T o] HaHel
gt gRE auet 7ol SUsHA /HesHA

o OAE 7143 ofet AVl 2 F4 7|$e e 899 27 49, 97 AE 5
W gadol=, F2y P, MO} Ushy AN AE A2 52 5
AgHA A aele YL 0

o I8y ABA AEO] HAE 7eold o AVl B6lH MER /39 AE

kA o] WA 4= o, o= AFAAGT ofsdEo: PFE v S ot

e QZEnpl(online marketplace) 59 HAE H|ZYA ZEle F2¥ 3I4 Zg
sto] FFY Aute] FE5E A4 glo] QPdstA] gk AlEo] AH[AA wiE (R
Hfj io]—) Qe o}gil:}.

4= 5 A2 S Sue
s Ao B AUAL Aee Al PR
o QRS B ABS AN, B4, AW, ANAT A% FsH, FA

ZEAOIA AR MolE A B ohst FPAANE uejer v ag zewch
. QS gke ABol 2Elol] EdE WS U 4 UEF ABNMA 1Y

952 7Hel3 Hgsis] gig FAYA] arol AATL Uek




H15| OECD AH|X X5|0] =Q OfF| L AP 35

« CCP% 11 AFste] WPCPS 52 3 22 &uA; AlEekd 43 g doaE

o B AB AR mAYYAA 71E L AT
oF YgY 4 YEF ot 53] OEA 5L
AAROR e & YEE g

o 7]o] &R AFPE B WA RS avpFor IRt
o 2EUHo] A|ES] SEH AlES] bl AMAS Aal, PHSHA] k2> AlES &
(o]

=4 Ao, ol
UEE Gk

2 L

A FAYRY G B,

+ 8= OECD7}, CCP&

Fstol, e B A

o ALAST AF T A 5 Aol4 AFAAY 7]
A

odms} wHEe odtel muf, AEe] TaEL fxg
ANE g MBS welsto] A

ftfo oj
o
2
[
o
&
f
o
r
r
O
Ies!
@)
v
N
-
e,
4
)
intl)
1o
__)..l_l“
T

« T EN ASS L83t P Y2 AFEE ARESke &BfRke] digt oSy
Aot AlE 2lE &

g A5k e wad,
. AR ABSHA BAC) AL 98] Tkt Aux 18] nE %S wsiol
Ast A3, W, B2, AW Eenforcement toolB ofUje} 7919 Apkd ok

(HeF)t e o[ HE[Be] ke A g,

i

gofjstal agt 49 Mz =

E= A, AIYIALE(ES] AHIRF A, 719 2 o o|SFARRHOECD 7] YAt FARE
€3], OECD L&X3dAHELY3] 5)°k v 4], & &, 7l¢ 4 A ,
A% FH 9 AHR AFAFLE =9cks Z8F HEYIAQ ARRARY Z2d xY
(Global Forum on Consumer Policy)?] & 93t

o
L
I

ool




1432

00
o
,xﬁ

H

2AHITHE

36

571 9

5

g
=,

, 2B R
A=EE gH

iy

=

Z] 0
S|

o o=t 4
a3}

&
oA Hrt

o
=

=

[e)
=
L

3
AN

&3} o]
==

7}, A,

3y

st

o], OECD #& 9 =9 7
= [e]
T —

T
j=4

d
£

3
o

ECD
=
K

U g R

o

o

el

e}

1

ol Zolit.

oSl AR Fo] Anlnt B

ARk,

23} TR b]
4

o2 Ao

o

5.
©
fei3
o

arRpgAe 4
15jo] 7]of

A
il

.

e e

Aletel

S

st

o)

| &BREA), 714,

19

1=
=

J=x 3 OECD 7|9t A3 YEY=, =71 7

OECD7} CC
5},

-
R

2]
HoAI2t

o
T

fol sl

9

Qe

Xe)

]

oI5}E 43}

T

o

°

=
=

< <Al

st

°

A

=

intersection)] T
-

AolA

31 =
[

[e)

Ay ko] TS

Q%o
[ |

75
g,

=
=

=
=
o
=

FE

AH|Z}

o]

3% o
1A ST

Al
gl




H12] OECD AH|A} 2|0 FQ oM H AAY 37

22]= OECD7} CCPE E35}o,
oAt Eote], tha= FT A=

ABRPE™ O A 7Nt Y& avd At

Age] Bol S7KMe] me AN U AR BT 3AS WY 5
A=E FA /sty F71802 Hreke o] a7HL,

ASE, dwd Soz AEske ASHAH, ATEA HolHE TS L8
o AHRPEBE AR gIst A% B & e

AuBA T4 RAVORE A6l HEo] BHET 97 WYL & Ak

=, Thpst 48 el A 9, ocpel Aw|at
of 7}, A%, F2W 20| 1A AL U]

o AHREA 9 ool that 57

o
f

ol
ok

BE &= LEste] =7t 7 B 9 A4S A4S g,

Aedz AEstE dlol8S ML, ANARE defste, 2uRpgo] A
240 sty gIet Ale STt

2 28R E g H9S AT Mze PHER Vel wgEHES, CCPY A
A 9 AT AFE TEste], 2014 AHAEHZAAC] B OECDHEL,

*2 79 W82 ATAL JHRI9| Z45H0(n SA! a7t OtElLIC



