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O OAY Aeslols HAV} 2uAe] A8H R 49 RS BoHL
doit AssH=A, Hele £ B9h avlate] BABL Foht ot

sk Aghel

O HAA AA ol dAolA 719 HE A¥ TS AL-AE ARt

(Warning and Advisory Letters)& W&oto] APA AR AAS L3

O EW gEFH ARt £ Aol Y= FUAL VLI U
AR AHA'S F3) 7190l Edlor T 5W AW 39
ALLE'S BFFE 5 A QA0 BY A F3

(28 1) CMAQ| AMQI : £H J123Y 3T HT2AE

il GOV-UK Campaign

-
Do you pass the

St.e'? N 3 Stép Pricing Check>
Pricing "
Check

-~

2.Doyou include all mandatory charges?

Doyour customers have to pay any unavoidaole fees (like & delivery or booking
fee). taxes (Lke VAT) or other charges to buy your procuct?

Ifs0, 2re you including them n the total price? Don't save them for later or st
ther separately. Always include themin th price f marketing to customers -
evenif you use the same ads for trade customers.

What about optional delivery fees? Even though thay don't need to be included in
the totalprice, still show themin your ac.

» Read anexample

Include all
mandatory
charges

% &4 : Clearpricing Campaign https://clearpricing.campaign.gov.uk/
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3) &F ACCC(Australian Competition and Consumer Commission)

0 35F AA&HAL I8 ACCOE AAAAT Anpgae Ty
71 WolA EAHoR B3 JPois 53 ndY

O ACCCe ¥ 3, AP=AL AR 713 2 gEPe At oAE A
W A} o]qof SR Hi8okal s

""""" * | 7)2 ¥= AR|(ACCC, 2024) : DP-REG(Digital Platform Regulators Forum) |
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